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Post-expo overview
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On October 23-25, the 3-day Shenzhen International Beauty Expo & Shenzhen International Wellness & Beauty
Industry Expo came to a successful conclusion in Shenzhen (Futian) Convention and Exhibition Center.
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This exhibition had an innovative plan of 4 special exhibition areas, covering 10 major themes related to beauty
and wellness, focusing on such categories as life beauty, professional beauty equipment, grand cosmetic medi-
cine and health, health care, private care, nail art and eyelash, new channels, new services, daily skin care
products and small household appliances, packaging materials, OEM/ODM, etc. In the mean time, 10+ special
forum events assisted industrial development and presented a grand industrial “party” for both suppliers and
purchasers, exploiting new incremental volume for expo participators and purchasers in the Greater Bay Area.
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Planning of exhibition areas: Exhibition area:
Exhibition area of health and beauty, exhibi- 300,000 square meters

tion area of innovative brands of daily-use
chemicals, exhibition area of new channels
and new setrvices, exhibition area of supply
chains.

I REEE
600+E R 10+17

Number of exhibitors: Special events: 10+
600+ companies of beauty and wellness
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FLOOR PLAN OF SHENZHEN INTERNATIONAL BEAUTY EXPO &
SHENZHEN INTERNATIONAL WELLNESS & BEAUTY INDUSTRY EXPO
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SUPPLY CHAIN ( OEM&ODM, PACKING MATERIALS, MACHINERY, COSMETIC RAW
MATERIALS) , NEW BRAND PERSONAL CARE
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MEDICAL COSMETOLOGY, HEALTH CARE, FEMALE REPRODUCTIVE HEALTH, PROFES-
SIONAL BEAUTY EQUIPMENT, NAIL PRODUCTS, EYELASH, TATTOO



EXRIFEH W
Survey and analysis of buyers
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Safisfaction of buyers Things about the expo that they are satisfied with
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Quality of orders/deals
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Buyers' willingness to participate in the next exhibition HETIESE _
High-quality industrial resources
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On-site services of staff
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Types of business Number of potential cooperating
exhibitors obtained

Over (including) 21

16-201
3.39%
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Purpose in participating in the expo
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23.51% 19.40% 19.40% 1.44%
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Purchase new products/projects Parficipate in investment promotion Understand the market dynamics To conduct market research
and seek partners of the beauty industry
—_— —_—
6.09% 7.46% 5.60% 710%
o Z5KBILIRIEEN o INESTEMERXERE o JGISRSEMUIFHES o Hith °
Participate in special forum events Consolidate partnership relations Prepare for future expo Others
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Factors of importance in procurement

30.46%
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Brand and popularity
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Components, quality and effect:
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Age group distribution

48.73%

19.07% 19.28%

9.32%

3.60%
I

60/ 705 80/5 90/

(Post-60s) (Post-70s) (Post-80s) (Post-90s) (Post-2000s)
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Channels for learning about the expo
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Official Wechat account

31.07%
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Brand advertising
(Tik Tok/Xiaohongshu/Baidu/Wechat moment/Weibos)
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Vertical media of the beauty industry
(such as pingguan.com/cbo.cn)

31.24%

6.12%
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Recommended by friends/acquaintance

21.98%
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Other channels
(such publicity means as ground promotion)

Sectors of products/events that they are most interested in
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Life beauty

2 e 0y
Professional beauty instruments
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Grand cosmetic medicine and health
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Life nourishing

LB

Private care
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Nail beauty, eyelash beauty and eyebrow tattooing
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Daily-use chemicals and skin care products (personal care/make-up/perfumes, efc.)
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Small home appliances and instruments

22

Packing materials
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OEM& ODM/raw materials/machinery
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Socwc\ E commerceflive streaming E-commerce

HAtb

Others
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25.65%

M.24%
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Research and Analysis of exhibitors
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Number of fimes exhibitors attended the Beauty Expo

6-10iX
17.65%

6-10 times

2-5 times

BiX

23.53% More than 10 fimes
First time 10;5([_‘*_|:(’3\)
30.39%
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Satisfaction level of exhibitors
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38.37%
Very satisfied

Unsatisfied

Basically satisfied
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Willingness to participate in the next Expo
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Willing
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80.90% FES
Unwilling
19.10%
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Number of customers visiting at the booth

4153%
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Exceeded the expected level Reached the expected level Lower than the expected level



| BESTEERZEPHE

Exhibitors’ business nature

11-207
20.59%

21-40

Over (including) 41
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4.90%

1-10
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Benefits broughT by the expo
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On-site sales
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On-site resources/contact for project cooperation
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Subsequem resources/contact for project cooperation
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Promotion of the brand
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Learning and obtaining market information

Hilb

Other benefits

Things about the expo that they are satisfied with
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Quality of orders/deols
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On-site flow of buyers
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Media publicity and coverage

EfhE/REES

Expo layout/expo ecology

RS

Order of the expo

Win TIEARIRSS

Onsite service of staff

17.01%
19.05%
14.97%

20.05%
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Age group distribution Channels for leamning about the expo
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46.08% Official Wechat account

20.50%
oBhg) &
(HE. MIB/BEIMRBIHMIES)

Brand advertising
(Tik Tok/Xiaohongshu/Baidu/Wechat moment/Weibos)
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9.31% 2.45% Vertical media of the beou; industry

ﬂ _ _ (such as pingguan.com/cbo.cn)
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(Post-60s) (Post-70s) (Post-80s) (Post-90s) (Post-2000s) Recommended by friends/acquaintance
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Other channels
(such publicity means as ground promotion)

4118%

10.89%

13.39%

20.50%

34.72%
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Exhibitors’ business nature
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Suppliers (packing materials/machinery/OEM&ODM/raw materials) Terminal stores of the professional line (service agencies like beauty salons/health care/life
nourishing/nail beauty/eyelash beauty/eyebrow tattooing)
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Third-party platform services (such as technical service/education & training platforms)

RIBR (FHEE/REE/HHES) 7.66% -
Z':onnel busines::es (franchisers/agents/distributors) Eﬂl’ ( CTS / #\ﬁ' gfj‘f/ #\ﬁ g—;%ﬁ#ﬁ H.Ii%_.ﬁ 383%

Others (new business types like C stores/new department stores/new retails)

B &ikE (ESE/EB/CSES) 213%

Terminal stores of daily-use chemicals (department stores/supermarkets/CS stores, etc.)
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(Part of the) excellent special events
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In 3 days, 10+ amazing forums were held, in which quite influential experts, elites and big shots gathered and discussed
about industrial development, shared cross-border business opportunities, solved doubts of enterprises about their
development, and energized the entire domain of professional lines, daily—use chemical lines, supply chains and
new—channel marketing.
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Cosmetic Vent Forum -- Exploring the Growth Core
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The forum had the theme of “exploring the growth core” , and invited big shots in the industry to discuss about the
core elements for enterprise growth, looking for new growth engines, exploiting business opportunities, thus helping
people in the beauty industry to grasp industrial information and dynamics, developing the core competence of the
brands, promoting the transformation and upgrading of the beauty industry, discussing and promoting the develop-
ment and progress of the industry.
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The 21st (Shenzhen) Forum of Last Mile of Bec:uTy Industry -- Forum of Light Experience and Light Service
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The forum discussed about the daily-use chemical market in 2022, and explored the path for the upgrading and
development of the daily-use chemical sector from such perspectives as insight of consumption trends, marketing
of enhanced experience, improving quality & efficiency of service, and creating new traffic entrances.
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[Kuaishou Horizon, Beauty Engine] -- 2021 Kuaishou All-domain Marketing Conference of the Beauty Industry
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The conference was a gathering of Kuaishou magnetic engine, Kuaishou E-commerce, brand partners of Kuaishou
and make-up influencers with a million-scale fan base in Kuaishou, who provided a set of Kuaishou marketing solu—
tions for businesses in the industry through analyses of how business growth is promoted through content marketing
in Kuaishou.
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2021 Lazada Cross-border Overseas Forum of the Beauty Industry -- Going Overseas to Southeast Asia and Driving New Growth of Beauty Businesses
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The forum had the theme of “going overseas to Southeast Asia and driving new growth of beauty businesses” ,
and invited Lazada’ s head of investment attraction, officially certified service suppliers, shop owners of cross-bor—
der make-up business and cooperating businesses, and discussed about cross-border business opportunities from
such perspectives as the trends and opportunities of make-up, personal care and home appliances, and means of
social media promotion of explosive goods in Southeast Asia, thus providing entire—chain solutions of overseas
expansion for beauty businesses.
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The 3rd Light Cosmetic Medicine Forum
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The forum focused on the trend of the light cosmetic medicine market, insight in consumption, laws and regulations,

as well as the development of functional skin care products, thus energizing make-up brands and factories in their
strategic layout in the track of light cosmetic medicine
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cibe_beautysince1989 china international beauty expo cibeglobal@gmail.com China International Beauty Expo
xibe_global
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FLOOR PLAN OF CHINA INTERNATIONAL BEAUTY EXPO ( GUANGZHOU ) SPRING 2022

PEHEDBRZSSREIE AK Area A, China Import & Bxport Fair Complex , Guangzhou

H =T 11 BHRERERT B BT 21 BitRREZRKL B BT 31 BitRRERKT
Hall OEM & ODM & OBM. &1 Hall OEM & ODM & OBM Hall OEM & ODM & OBM. &
OEM, ODM & OBM, Packaging OEM, ODM & OBM OEM, ODM & OBM, Packaging
B BT 41 2 (HeEsR) . agigit B BT 51 8RR (MeERIRE. HEE H BT 61 NWESEX
Hall Znev Packaging (PE/PP/PETIPETG Bottle, Aciyiic Bottle, Hall I, NBESRERES G ) Hall Vachiney
mﬁg'ggm;:gii?sf :ggz’;ﬁg gzsiggor:( ! Machinery, Outer Packaging (Box, Sack, Outer Container,

Label &Tag, Prinfing, efc) , Inner Packaging

B RET 71 HWizERE B BT 81 I, anEx
Hall Machinery Hall OEM/OBM/ODM, Packaging
B ET 22 WREESE. WREBE. H =7 32 BHSREE (TAPE. P H ET 42 BHBEREX. BiL#OR.
Hall D=5 Hall IRBPIPIE. EE. BhiP. BIEWHB. Hal Bit&6m. ®M. B,
Sociol Sel & New E-Commerce, Oral Beauty Products PR RREN0E ) R TERESR. BlitT
Famous Brands of Personal Care & Skin Care, Eye Care, International Pavilion, Intemnational Brands,
Mask, Bodly & Hair Care, BOT, Franchise Chain National Farnous Brands, Make-up, Perfumery,

Toiletry, Make-up OEM/ODM/OBM

B =7 52 BESHE. TAPE. PR TP
Hall miE. OREPE. Z8SIPE. IPEN.
ERIBEEEMER. EFP. TAPR
IR, BUERERS. TAPEBGPRT
Aromatherapy & Fragrance, Personal Care, Skin Care, Body & Hair Care,
Masks, Oral Care, Maternity & Baby Care, IP Licensing, Hair Grafting, Wig,

Scalp Care, Hairdressing Tools and Accessories, Personal Care Tools and
insfruments, Hair Salon Accessories, OEM/ODM/OBM

Area B, China Import & Export Fair Complex , Guangzhou

B OET o4 EUNE. BREE XSS, 2HEE. W BT 101 SUESKE. RUNE. TENERE 124 L ERERFE.
s ZOM, EFAE. Wi, SWEEHRRP Hal BUSFER. AREFS. FREEE. B m =T L BRIRT 5
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e ERESAR. SHSHPE, i EEUERFR. SRR, 2. P Hall PRiEGe. (R ERBENR ™5
EFRERRS (BE. 1Bl RSNME, & Fih. BE. RERT Wellness, Warming & Moxa Moxioustion,
TEE%) . RERT . . Health Care Food & Products,

Beauty Equipments & Auxiiary Products, Anti-aging, Healiny Sieep Products
Franchise Chain, Skin Care Management, Skin Repairing. Postpartum Recovery, Beauty Salon Products,
Skin Whitening & Clearing, Lotion, Gel, Cream, Beauty Shape Underwear, Breast Care, Fitness, Ferment,
Mask & Essential Oll, Medical Steriized & Disinfection OEM/ODM/OBM

Prodlucts, Body Care, Beauty Salon Auxiiary Products &
Services, OEM/ODM/OBM

| ET 12 BERERE (BHBRE) .. BE

B BT 92 hRE. BEREN. FHam B BT 102 BWEERER, BRKERAES
v N N ~ - Hall =} 1 P
Hall FIEiEE. AFDIL., UiHRE Hall ctont R, o ol Gt E%. BEED. SERD. &
Anti-aging. Gene Detection, Stem Cells, ;EEE\ EEE@
Matemity & Baby Care Center, Female Health Care, International Brands, National Famous Brand,
Postpartum Recovery Korea Pavilion, Hong Kong Pavilion, Taiwan Pavilion,
Thai Pavilion
H BT 122 BRXBEXEX. BEX, B BT 132 B (RERXFEHN) . BESRE
Hall E%ﬁMEEEEr‘ﬁ':\ ﬁﬁﬁ;@ Hall International Brands (Europe, America & Oceania)
m%gE E National Famous Brands

Infernational Health Care and Medical Cosmetology,
Light Medical Cosmetology, Medical Cosmetology
Supplies & Auxiliary Products, High-end Beauty Equipments

B BF 93 swxs. pmEs. zope. 2aas. B BT 103 =aNESRE. hez. ey, W BT 13 SWESNE. RAESIPRINE.

Hall WIER  2E Sy SR T

Hal SUBEEBIPRE. HREEAR. S Hal SPE. REPHKR. SWAERR HIEE . EENEREBFSEN

PR, IRSBIPIE. IREBIPER. ZMEBIPIE. PG, K5l . BE. DRES6R. Beauty Equipments & Audiary Products

HHHPE, 2RPE. RERT FRE&ERT

Skin Whitening & Clearing, Lotion, Gel, Cream, Beauty Salon Equipments & Auxiliary Products,

Beauty Mask, Medical Sterilized & Disinfection Products, Anti-aging Products, Health Monitoring, Body Care,

Body Care, Face Care, Eye Care, Neck Care, Beauty Salon Products Aromatherapy & Essential Oil,

Pelvic Care, Beauty Salon Products, OEM/ODM/OBM Oral Beauty Products, OEM/ODM/OBM

[IJEH_H:!:H D_ﬁﬁyr)&%‘%‘ﬁfﬁ CE Area C, China Import & Export Fair Complex , Guangzhou
BT 141 BENEILE. EHILEG. B =T 151 M, JHRAEN. BIRERE H BT 142 £B, £ KNTEAR
Hall E}Slﬁlﬁ: ( ﬁﬁﬁlﬁ: ) Hall 'y5§i3§~ EEEE Hail Nail Products, Eyelash, Tolletry

Entry Luxury & Fashionable Gift, Tailor-made Gift, Tattoo, Semi-Permanent Makeup, Tattoo Training &
Webcast Supply Equipments, Skin Care management

B R 152 XPREE. XPISI. FEPE B BT 162 EB. XBE. 45

Hall Nail Products & Accessories, Nail Training, Hall Nail Products, Eyelash, Tattoo
Hand & Foot Care Products
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Guangzhou International Live Streaming Industry Expo 2021

Bi8): 20218F12829-308 itm: PEHBOEnXZSRIE

TIME : 2021112/29-30 ADD :  CHINA IMPORT & EXPORT FAIR COMPLEX
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THE 59TH CHINA INTERNATIONAL BEAUTY EXPO ( GUANGZHOU ) SPRING 2022

Bfi8): 202243810128 {tm: PEHEDERXXZEREIE

TIME : 2022/3/10-12 ADD: CHINA IMPORT & EXPORT FAIR COMPLEX

$£28BiItRERERE

THE 28TH CHINA INTERNATIONAL BEAUTY EXPO (BEWING) 2022
B8] 2022F4H23-258 s BRENPIL

TIME: 2022/4/23-25  ADD: CHINA NATIONAL CONVENTION CENTER

ZRB(RI) Exhibitors( Shenzhen) : (+86) 020-86259008
ZRi () M) Exhibitors(Guangzhou) : (+86) 020-86259008
Z2EBi(_Li8) Exhibitors( Shansghai) : (+86) 021-62126630
XR52ME Buyers and Visitors: (+86) 020-86257964

FESH—FREIE Customer Service : 400 931 9933
EiRBBFE — I LiF Customer Mail - Guangzhou Shenzhen Shansghai
Talk to us : info@chinainternationalbeauty.com
EIRBBFE — It Customer Mail - Beijing
Info-Beijing: info-beijing@chinainternationalbeauty.com

EHEEM CIBE Web
www.chinainternationalbeauty.com



